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Economics-in-Marketing CTE Lesson Plan  
 

Lesson Title 

The Law According to SUPPLY 

 

Lesson Objective 

At the completion of this lesson, students will be able to explain the law of supply, graph the 

supply curve, and analyze the factors influencing changes in supply. 

 

Concepts 

CTE Concept(s)  

Law of Supply 

Economic Concept(s) 

Law of Supply 

 

Economic Standards/Benchmarks 

Michigan Career and Technical Education: Marketing 

Segment 12 

I.D.1 Describe fundamental economic concepts used in marketing.  

Michigan Department of Education High School Content Expectations 

Social Studies: Economics 

1.3.1 Law of Supply. Explain the law of supply and analyze the likely change in supply when 

there are changes in prices of the productive resources (e.g., labor, land, capital, including 

technology), or the profit opportunities available to producers by selling other goods or services, 

or the number of sellers in a market. 

 

Supplies Needed 

Presentation 1 Supply  

Student Handout 1 The Concise Encyclopedia of Economics - Supply. By Al 

Ehrbar  (1 per student) 

Student Handout 2 Breakfast Costing More as U.S. Food Prices Rise? Article (1 

per student) 

Student Handout 3 Breakfast Costing More as U.S. Food Prices Rise? (1 per 

student) 

Student Handout Answer Key 3  Breakfast Costing More as U.S. Food Prices Rise?  

Student Handout 4  Shifts in the Supply Curve Note Guide  (1 per student) 

Student Handout 5 Analyzing Supply  (1 per student) 

Student Handout Answer Key 5 Analyzing Supply  

Student Handout 6 Law of Supply -  Formal Assessment  (1 per student) 
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Student Handout Answer Key 6 Law of Supply - Formal Assessment  

 

Glossary 

Term MBA Research EconEdLink 

Law of Supply Economic principle which states that 

the quantity of a good or service that 

will be offered for sale varies in direct 

relation to its price.  

As the price of a good or 

service that producers are 

willing and able to offer for 

sale during a certain period of 

time period rises (or falls), the 

quantity of that good or service 

supplied rises (or falls). 

Supply The quantity of a good or service that 

sellers are able and willing to offer for 

sale at a specified price in a given time 

period.  

The amount of a good or 

service that producers are 

willing and able to offer for 

sale at each possible price 

during a given period of time. 
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Economics-in-Marketing CTE Lesson Plan 

 

1. Introduce the CTE lesson. 

 

[Grading is left to the discretion of the teacher.]  

 

Student Handout 1: The Concise Encyclopedia of Economics - Supply 

 

A. Distribute Student Handout 1: The Concise Encyclopedia of Economics – Supply.  

 

1. Students will use the literacy strategy talk to the text to answer the driving question. 

 

a. Driving Question: How do supply and price interact? 

 

Talk to the text instructions 

Have students follow these steps: 

 Begin reading the passage 

    Highlight or circle words or phrases you can identify with. 

    In the margins, make notes, ask questions, or make comments, and/or predictions. 

 Think about the following: 

                Personal connections you can make in reference to the reading. 

               What you wonder or think about as you read. 

               Words, phrases, or sentences that you find interesting. 

               Questions about vocabulary, clarifying questions about the material. 

 After students complete this strategy and answer the driving question, group students to 

discuss the driving question and comments related to the article. 

 

2.  Assess students’ economic awareness as it relates to the CTE lesson.   

 

A. Conduct a class discussion about the correlation of price and supply. 

 

Discussion #1: What will a rise in prices do to the number of suppliers in the market? 

Will it increase the number of suppliers? Lower the number of suppliers? Leave the 

number of suppliers the same?  

Answer: Increase the number of suppliers. 

 

3. Work through the economic lesson as it is embedded in the CTE lesson. 
 

A. Conduct a class discussion about supply. 

 

Supply: The quantity of a good or service that sellers are able and willing to offer for sale 

at a specified price in a given time period. 

 

1.   Example: The local sandwich shop has enough ingredients to make 50 bacon, lettuce,      

and tomato sandwiches each day. The sandwiches are the supply that is available to 
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sell. 

 

B.   The price of a product and the profit potential also impact supply. 

 

Law of Supply: Economic principle which states that the quantity of a good or service 

that will be offered for sale varies in direct relation to its price. 

 

1. The higher the price, the greater the quantity supplied because producers are able to 

earn more profit. 

 

2. Example: The sandwich shop is able to sell a BLT for $7 instead of $6. 

 

a.   The shop decides to keep enough ingredients in stock to make 60 every day. 

 

b.   Selling 60 BLT sandwiches at $7 each means higher profits. 

 

Discussion #2: What if the shop is only able to sell the sandwich for $4? 

Possible Answer: The sandwich shop might cut back on the supply of BLT’s and 

profits may decrease.  

 

4. Work through related, contextual economic-in-CTE examples. 
 

Student Handout 2: Breakfast Costing More as U.S. Food Prices Rise?  

Student Handout 3: Breakfast Costing More as U.S. Food Prices Rise?  

Student Handout Answer Key 3: Breakfast Costing More as U.S. Food Prices Rise? 

 

A. Divide students into groups of four students. If there is a group of less than four, one 

person will need to read two sections. Have the students number off from one to four. 

Distribute Student Handout 2: Breakfast Costing More as U.S. Food Prices Rise? 

(Rothwell, 2014). 

  

1. Using the jigsaw strategy: 

 

a.  One’s read the first section  

b. Two’s read the Bacon section  

c.  Three’s read the Coffee section  

d. Four’s read the Orange Juice section  

 

2. Give students five to seven minutes to read the assigned section, highlight key 

information and write notes in the margin. Students will then come back together and 

share what they read with their other team members.  

 

B. After reading Student Handout 2: Breakfast Costing More as U.S. Food Prices Rise? 

students should complete Student Handout 3: Breakfast Costing More as U.S. Food 

Prices Rise? 
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5. Work through traditional economic examples. 

 

Presentation 1: Supply  

Student Handout 4:  Shifts in the Supply Curve Note Guide 

 

A. Distribute Student Handout 4: Shifts in the Supply Curve Note Guide. Students are to 

complete the handout during the presentation. 

  

B. Conduct a classroom discussion using Presentation 1: Supply. 

 

1. Slide 2: Demonstrate how the supply curve is graphed.  Describe that as price 

increases, the manufacturers would be willing to produce/supply more goods. 

 

2. Slide 2: Emphasize that as price changes there is a slide along the curve.  The only 

factor that causes a slide is a price change. 

 

3. Slide 3:  Demonstrate how a SHIFT in supply is graphed. 

 

Discussion #2: What factors would cause a SHIFT in the supply? 

Possible answers:  raw material costs, production costs, technology, and 

government action 

 

4. Slides 4-8: Identify the factors that SHIFT the curve to the right or left 

(Manufacturers will be able to provide more or less FOR THE SAME PRICE) 

       

a. Cost of Production  

b. Cost of Materials (favorable events / natural disasters / etc.) 

c. Technology Improvements 

d. Government Subsidies 

e. Government Taxes 

f. Government Regulations 

 

6.  Students demonstrate their understanding. 
 

Student Handout 5: Analyzing Supply 

Student Handout Answer Key 5: Analyzing Supply 

 

A. Distribute Student Handout 5: Analyzing Supply. Students complete the handout.  

 

7. Formal assessment. 
 

Student Handout 6: Law of Supply – Formal Assessment 

Student Handout Answer Key 6: Law of Supply – Formal Assessment 

 

A.  Distribute Student Handout 6: Law of Supply – Formal Assessment. Students 

complete the assessment. 
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Standards 

 

Lesson Title 

The Law According to SUPPLY 

 

Lesson Objective 

At the completion of this lesson, students will be able to explain the law of supply, graph the 

supply curve, and analyze the factors influencing changes in supply. 

 

Economic Standards/Benchmarks 

Michigan Career and Technical Education: Marketing 

Segment 12 

I.D.1 Describe fundamental economic concepts used in marketing.  

Michigan Department of Education High School Content Expectations 

Social Studies: Economics 

1.3.1 Law of Supply. Explain the law of supply and analyze the likely change in supply when 

there are changes in prices of the productive resources (e.g., labor, land, capital, including 

technology), or the profit opportunities available to producers by selling other goods or services, 

or the number of sellers in a market. 

MBA Research Performance Indicators  

Explain the principles of supply and demand (EC:005, LAP-EC-011) (CS) 

 

Michigan Career and Technical Education: Marketing 

Segment 1 

I.A.1 Select and employ appropriate reading and communication strategies to learn and use 

technical concepts and vocabulary in practice.  

Segment 5 

X.B.6 Identify potential business threats and opportunities to protect a business’s financial well-

being.  

Segment 8 

I.B.7 Construct charts/tables/graphs from functions and data.  

Segment 12 

X.E.4 Explain factors affecting pricing decisions.  
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